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Key data in our business 

DURING THE YEAR, WE 
BUILT ON OUR MODEL BY 

VALUE COMMERCIAL 
INSURANCE 

700 
unique quote requests

8 billion 

of driving data gathered 
since 2011

R550 million
in fuel cash back over 

seven years

500 000
Active Rewards claimed 

over three years

828 000 

of free Uber rewards over 
four years, equivalent to 
40 trips around the world

MORE THAN

R5 billion
in claims settled over 

seven years

The net claims ratio of clients who are 
not on Vitality Drive is 95% higher than 
that of Gold status clients.

Gold
Vitality Drive

Status

Relative net claims ratio by Vitality Drive status

Silver
Vitality Drive

Status

Bronze
Vitality Drive

Status

Blue
Vitality Drive

Status

No
Vitality Drive

100%109%145%180%195%
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 behaviour

  lapses 

How shared value is implemented in Discovery Insure

As part of creating a nation of great drivers, Discovery has 
partnered with ChildSafe to improve the driving behaviour of 
child-transporters. We recognise the best driver for the 
month and the best driver of the year. By competing with 
each other, the child transporters have shown an average of 
10% improvement in their acceleration, braking, cornering 
and speeding scores over three years. 

 
our website, www.discovery.co.za.
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R39 million

R1.05 billion

 17% 
year on year

R213 billion
in assets covered 

R2.7 billion
(excl. VAT) in gross 
premium income

R55 million

 228% 
year on year

Covers approximately

200 000
vehicles

R68 million

D I S C O V E R Y  I N S U R E

OPERATIONAL REVIEW

2018 performance
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Our strategy and 
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The key issues that impacted 
our business this year 

1

Ensuring continued improvement in client engagement  

2

Operating in tough market 
conditions 

• 
• 
• 
• 

No
Vitality

Reduction in fuel price for typical driver

Blue
Vitality Drive

Status 

Bronze
Vitality Drive

Status 

Silver
Vitality Drive

Status 

Gold and
Diamond

Vitality Drive
Status 

100% 92% 83.9% 73.2% 57.1%

Proportion of older model cars vs newer models

2018

  Old model                 Current model
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Discovery Insure continued



3

Continued product improvement  

 

 

OUTLOOK 

 

 

 

 

 

 Q
&

A

A
rapid growth since launch, what growth Q

A
Provide more details on the Business 
Insurance rationale and the product 
offering.

Q

A
Do you have plans to expand Q
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