
AC S
D

IS
C

O
V

E
R

Y
L

IF
E

Key data in our 
business  

 

pure risk writer in the 
intermediary channel

insurer
to separate risk from 

changes in the industry

IT HAS A 

31% 
new business market share of 
the South African protection 

market 

R3 837
million 
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How shared value 

Discovery Life  

 

DURING THE YEAR, 

 R973 million
to clients who have engaged 
in Vitality and managed their 

health and insurance risks 

Shared-Value Insurance model
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D I S C O V E R Y  L I F E

OPERATIONAL REVIEW

Earnings

 7%
to R3 837 million, 

 

Discovery Life remains  
well capitalised at 

capital adequacy ratio (CAR) 
cover and generated cash of 

R3 519 million 
 

Over the period, Discovery 
Life continued to utilise the

model to maintain its 

New business API 
increased to

R2 188 million  

New business market share 

 31%1
in the retail 

while the value of individual life 
new business margin grew by 8%, 

 

The majority of this was invested 

ending in a net cash generation of 

R539 million

2018 performance
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PRODUCT INNOVATION

2  

Our strategy and 

INTELLIGENCE

 

Proactive 
claims 
identification

Member receives 
a member with a 

RRRR

+  

MEMBER 
JOURNEY

DISCOVERY 
PROCESS

3

 Discovery           Rest of market

Agent productivity vs the market
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The key issues 
that impacted our 
business this year 

1

Claims volatility

2

Negative policy alterations 
experience 

 

3

Regulatory and compliance 
requirements 
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Discovery Life continued



OUTLOOK 
Discovery Life has performed strongly over 

its goals in terms of Ambition 2018. In the 

 

 

 Q
&

A

A
How will you grow market share in what has been Q

A
Q

A
Please explain negative experience variances and how Q

www.discovery.co.za

www.discovery.co.za

 2018

61

BU
SIN

ESS REVIEW
S




