
VITALITY GROUPDISCOVERY PRIMARY MARKETS PING AN 
HEALTH

South Africa

Ambition 

  
businesses, our impact
foundation

Our performance measures against Ambition 2018

2013
OPERATED IN 

 

R4 billion 

2018
OPERATE IN 

19 countries

R8.3 billion 

How our model 
helps us to deliver 
on our objectives

VALUES
PEOPLE
BRAND

TECHNOLOGY PLATFORM

members

AND SOCIAL 
IMPACT

service
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To measure our performance against Ambition 2018’s targets, 
we asked these questions 

2

Has our return on capital, earnings 

page 02
page 04. 

CPI + 12%

GLOBALLY, WE IMPACT

17.8 million
lives

4
Does our foundation keep us 
competitive and enable sustainable 

1

Have we established a global 

Boston Consulting Group named 
Discovery as one of the

LEADERS IN DIGITAL 
INNOVATION who has

 

Discovery has received wide global 
acknowledgement for 

INNOVATION IN 
INSURANCE, AND OUR 
BUSINESS MODEL. 
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Are our businesses insurgent and have 

Health insurance 

44%
Motor insurance 

6X

Life insurance 
INCREASE IN MARKET SHARE

page 37. 

www.discovery.co.za. 

 
page 34. 

 2018

33




