
Our longer-term focus 

 framework to drive performance in 
our businesses, our foundation and 

best 
insurance organisation 

largest behavioural 
platform
leading global insurers 

and companies can access 
the Vitality Shared-Value 

Insurance model.
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In our primary markets of South 
Africa and the United Kingdom, 
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In Vitality Group,

 Ensure a brilliant performance by businesses in South 
Africa, which includes successfully launching Discovery Bank 

Build an excellent insurer in the United Kingdom and grow 
VitalityInvest

Continue to support Ping An Health’s growth 

 Continue to build the Vitality platform and behaviour-linked 
financial service offerings to optimise the network

Expand our partnerships
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THE  
GVN

More insurers  
and industries Data, learning 

and feedback 
loop

Strategic 
partnerships 
(rewards; 
distribution; 
behaviour)

Revenue to Vitality

Investment in 
technology; 
programmes  
and brand
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THE AIM OF THE GVN
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MORE THAN

17 million
 clients

8.9 million
Vitality members

200 million

40 million

+150 000
new members each month

OUTLOOK 
In developing capabilities, the GVN will 
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