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THE NEW VITALITY ONE 
SOLUTION

is a globally unified 
systems architecture 

that markets can access, 
allowing rapid and 

economical deployment 
to our partners 

INSURANCE PARTNER 
MEMBERSHIP

 91%
to approximately  

800 000

1.56 million* 

VITALITY GROUP IS NOW 

which was achieved 
through strong growth 
and efficiencies across 

operations 

Key data in our business 

 

CONTRACTUAL 
PARTNERSHIPS

EQUITY 
PARTNERSHIPS 

VITALITY 
USA

Corporate wellness 
offering in the 

through 
Vitality USA
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How shared value 
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V I TA L I T Y  G R O U P

OPERATIONAL REVIEW

 

(excluding Ping An Health) 

US$2.6 million
(R34 million)

Membership  
(excluding Ping An Health) 

 25%
to 1.56 million clients 

The Vitality-integrated  
insurance premiums 

 78%
to US$390 million (R5 billion)

Our 
strategy and 

Using data and actuarial capabilities 
throughout the process, enabled by 
the technology platform

Continuous innovation and 
improvements

Applying assets and learnings to 
drive success 

Ensuring efficient and timeous 
implementation in each market

Creating a business plan for each 
market and the different lines of 
business 

Partner selection and on-boarding

2018 performance

Ping An Health revenue 

 80% 
to RMB 4.9 billion

 
Ping An Health 

 279% 
to US$4.4 million 
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The strategy is developing well and there are more markets to be signed 

The key focus areas for 

 

01
EXPLOIT LATENT 

POTENTIAL
NEW INSURANCE  

PARTNERS

03
ADJACENCIES
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VITALITY ACTIVE WITH 
HANNOVER RE
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P
A

R
T

N
E

R
S

H
IP

S Ping An Health 
Launched the 
Ping An Health App 
with excellent uptake.

29

144.2Market launch: 2010

myOwn
Generated 

year of operation. Market launch: 2017

AIA 
Launched AIA Vitality 
in Korea during 
August 2018.

295

38.3Market launch: 2013

Generali Vitality
Partnered with 
Germany’s biggest 
distribution 
channel, Deutsche 
Vermögensberatung.

59

100.6
Market launch: 2016
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Vitality Group continued



Contractual 
partnerships 

Equity 
partnerships 

Vitality USA – 
US Corporate Business John Hancock and 

Manulife Vitality
Membership grew by 
118%.

241

44.9
Market launch: 2016

Sumitomo Life 
Vitality
Launched shortly 
after the end 
of the period 
and undergoing 
preparations to take 
Sumitomo business 
onto Vitality One.

350

33.8
Market launch: 2018

Vitality Active
Signed up four new 
partners.

Market launch: 2019
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Working with 
Ping An Health 
to support the 
growth strategy    

Discovery has a 25% equity partnership 
with Ping An Health. New business 

 87% 
Written premium 

 80% 
to RMB 4.9 billion (R9 695 million)

PING AN HEALTH APP

THROUGH ALL CHANNELS

 

OUTLOOK 

Vitality Group’s overarching objective is to 
grow its global footprint by continuing to 

Discovery’s primary markets. To achieve 

GROW BUSINESS
 

 

 

 

 

INNOVATIONS
 

 

 

GROWTH IN DISTRIBUTION CHANNELS 
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Vitality Group continued
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&

A

A
Expand on the investment in Vitality One and which Q

A
areas for growth and which market is most exciting or Q

Q
A

Expand on partner contract terms, the economics, 
duration of contracts and termination clauses.

A
Expand on competitors in this market.Q

 

 

 

 

 

 

 

 

A
How do you protect your 
intellectual property from Q
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