
Cash generated by the 

exceeds cash spent 
on new business 

acquisition

MEMBER 

36 million 
activities  

49%
 of new business from 

the profitable 
individual market

577 000
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VitalityInvest

  

INVEST

VITALITYHEALTH 

market leaders 

OPERATING 

 44% 
to R1 104 million 

LIVES 
COVERED 

 11%
 to 1 084 million 

46%
prompted 

brand 
awareness 

Key data in our business 

 

THE BUSINESS NOW 
COVERS 

507 000 
lives 

NEW BUSINESS 

RETURN IS 

4 times 
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65 000
Apple Watches 

468 000
deliveries

250 000
page views on the online 
Vitality Kids Hub

VITALITYHEALTH

 

 

How shared value is implemented in Vitality UK

 2018
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V I TA L I T Y  U K

OPERATIONAL REVIEW

VitalityLife achieved record sales of 

R1 172 million
(£67.7 million) 

 5%
to R515 million (£29.7 million)  

Lives covered 

 15% 
to 507 000 

The new business margin is

39%
from 36% in the previous year

2018 Performance

New business

 14%
to R1 107 million (£64 million) 

 108%
to R589 million (£34.0 million) 

Lives covered

 7%
to 577 000 

 the 
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VITALITY UK 

 

 
 

Our strategy and 

VITALITYHEALTH

 2018
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The key issues that impacted 
our business this year 

1

Britain’s exit from the 

4

Navigating regulatory 
developments  

3

Technology and digital assets to 
ensure quality and efficiency

2

Ongoing product innovation 

members to access services. The face-to-face GP 
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Vitality UK continued



2

Growth in distribution  

1

Volatile interest environment

VNB margin (annualised)

10%

June
2014

June
2015

June
2016

June
2017

June
2018

11%

3%

5% 5%

Maintained VNB margin

June
2014

New business IRR

11% 10% 6% 8% 8%

June
2018

June
2015

June
2016

June
2017

New business internal rate of return (IRR) 

 
low interest rate environment 
Term assurance new business mix

2014

  Term            Whole of life

2018

67%
96%

Indexed premium new business mix

2014

  Indexed            Level

2018

24%
39.6%

 2018
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3

Continued product innovation  

4

Expanding our offering  

OUTLOOK 

VITALITYHEALTH

Key focus areas going forward will 

 

 

 

 

Similar to VitalityHealth, VitalityLife 

 

 

 

 

Leadership through technology 
improvements   
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Vitality UK /  continued



 Q
&

A

A
Q

A
How will you grow your market Q

A
Q

A

What is the outlook for interest 
rates and how will movements in 
interest rates affect your financial Q

A
Q
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