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EXPORTABLE, LOCALISED AND TAILORED TO MARKET NEEDS

Vitality spans multiple markets, regulators, languages, time zones, vendors, rewards partners, currencies and types of financ
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https://projects.invisionapp.com/prototype/Vitality-One-Healthy-cjvnuyd0g00253z019ztbzjca
https://projects.invisionapp.com/prototype/Vitality-One-Healthy-cjvnuyd0g00253z019ztbzjca
https://projects.invisionapp.com/prototype/Vitality-One-Healthy-cjvnuyd0g00253z019ztbzjca

THE VITALITY SHARBVALUE MODEL IS CONSISTENT WITH GLOBAL TREKRNB
HAS THE POWER TO TRANSFORM INSURANCE MARKETS
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Better health, incentives and a lower cost
of insurance
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INTERIM FINANCIAL PERFORMANCE | SIX MONTH PEREDIDING 315" DECEMBER

2020
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Normalised operating profit

+1¢

to R4 507m

= ®

PARTNER
UK COMPOSITE MODEL .y o Sc o o

IGI Lile CI.S.T.

Core new business API

+3

to R9 916m

+8% including DH taken of new closed
schemes and gross revenue for Vitality Group

Continued resilient operating performance
New businesses continue to see good traction
Continued focus on capital strength and liquidity

COVID-19 provision remains prudent

COVID-19 provisions

R3.4

unchanged



Operating profit

R4.5bn

+1¢

Rm
@Discovery 1 670 +6%
Health
2 @ Discovery 1922  +3%
o
§ & Discovery 471 -3%
Invest
<
° IDiscovery 107 +43%
nsure
SA ) 5 4170 +5%
Composite
’ Health insurance 613 +24%
. Life insurance 327 +206%
UK ) 5 940 +56%
, Composite
o
E% Vitality 238  +116%
&)
TR 112 +65%
Excludes SA Vitality NeW (999) +O%

1 Including new closed schemes §
2 Excluding New initiatives bUSInesseS

Continued operational excellence with significant support to members and
society

Excellent operating performance and positive variances delivering growth
on an optimised capital base

High-quality earnings driven by positive flows and market growth albeit in
difficult market conditions

Strong new business and retention dynamics driving growth
with consistently expanding margins and proven efficacy of the model

Excellent performance driven by continued retention and proven relevance
of the model

Robust recovery with positive lapse experience and resilience to interest
rate volatility

Global relevance gaining significant traction with excellent
operating performance and considerable effect on  our partners

Continuation of remarkable revenue, new business and profit growth

Prudent Bank rollout pivoting towards growth, with other segments gaining
further traction



NEW BUSINESSES CONTINUE TO SEE CONSIDERABLE TRACTION

% in New decreasing ! Vitalitylnvest m==a Umbrella Funds s DBI ... Vitalityl
26% 5o,
D New business New business APE New business 8
15%
+123%
/\ R6.1bn  +950% ;&  +247%  +77%
Retail deposits to £151.2m to R592m to R124m New market
launches over
H1I H1 H1 H1 H1
2017 2018 2019 2020 2021 _ _ next 18 months
Cumulative new business Cumulative new business Cumulative new business
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. ||| POLAND  RepuBLIC
H1 2020 _5 || . ’
E |I
B I
o I| ISRAEL  MEXICO
a |
o @ H rH
\ \“ ”’”” ’ '”””” VIETNAM  BRAZIL
JASON JFMAMJJASONDJ JSNJMMJISNJIMMJ SN JSNIJMMJSN|IMMJ SN JAODFAJAODFAJAOD . e
EBank mVG @mVI mOther 2019 2020 2021 2018 2019 2020 2018 2019 2020 2018 2019 2020




GROUP IS WELL CAPITALISED AND HIGHLY LIQUID

Strongly capitalised FLR is within target Highly liquid across the Group

Liquid excess assets above regulatory
capital requirements

Dec19 Dec 20 ==
Rm .
Cover Cover R millions

29% 28%

Discover 14,000
® Discovery 1.7x  1.8x -

< 12,000

@ Discovery 1.7x 1.8x 25% ~

Insure

10,000

23% 0
whﬁlyuul.mmsumncs 1.4x 2.0x 25.7 /0 8,000
21%
Wf&ﬁfy LIFE INSURANCE 1.7x 2 .0x 19% 6,000
©Di 17% 4,000
Iscover
Bank! 4 2.2X 1.3x
15% 2,000
DHMS solvency 36.8% T N B RS IRASTPON
F & F & F S -

(unaudited)
FY18 FY19 FY20 Hi121

1 Capital Adequacy Ratio
2 Considers SA Liquidity and liquid excess assets for Discovery Life, DiscoverYitasityeealth VitalityLifeand Discovery Bank



OUR STRATEGIC RESPONSE TO THE PANDEMIC

GP initiated COoVID-19 COVID19

DISCOVERY Wellbeing Vitality Oximeter virtual information ~ Business
talks at Home at Home benefit consults hub Support
< R765m
Ny COVIELY
v concessions
till Dec 20
Keep every staff member safe Ensure business continuity
Maintain connectivity Ensure products are fit -for -purpose
Live out our values Keep people healthy and active

Maintain financial strength and resilience

Minimise the impact on liquidity and solvency
Protect the capital plan

SA vaccine
COVID Alert programme  Connected
SA app support

Ses®

COVID-19

Support the healthcare system
Strengthen the healthcare system
Play an outsized role

Ensure operating profit strong with appropriate and conservative reserve for COVID -19



SAANS SECOND WAVE WAS MORE SEVERE BUT RA]

SAANsSs second wave more serious

started in holiday season Comparison between waves using Discovery data

South Africa daily new infection trends Higher socio -economic classes hit harder
[
25,000 1.5x Sy Deaths DL and DH +24
k. 1 >
peak wave

& 20,000 e Hiah
2 - Igher exposure
] _cg 7
2 O Discovery Life claims paid* (Rm) +12:
s 15,000 o
S 2
: . Higher morbidi
§ 10,000 E |g er morpil |ty ;
o) 200 % Admission rates +8
g =
g > 100

Fewer out -of-hospital claims

0 -18¢

Acute medication utilisation

cC S5 C
T 5335323888383 &
=< =234 23 57229 3
o I N & ™M n © N~
8 - 9 3« ON 4 0 N 5 o «n o

Shorter average length of stay
Daily new infections ——Avg daily new infections

: OH admissions discharged with oxygen '37'
- Avg daily new deaths

*Individual and Group Risk gross claims



THE LIKELIHOOD OF A THIRD WAVE

Projected deaths vs
second wave deaths

Incremental deaths under the medium scenario

Feb-Jun Jul-Dec

Scenarios assume IFR = 0.39% and 1/3 reinfection

2,000
1,800
1,600
1,400
1,200
1,000
800
600
400

200

Second wave 02X OX

run -off

Super spreader at

Easter, with 0.4x 0.6Xx

reinfections

Super spreader at

Easter, with 0.3x 0.2Xx

20200201

20200226

20200322

20200416

20200511

20200605
20200630
20200725

20200819

reinfections, but
with vaccine rollout

20200913
20201008
20201102
20201127
20201222
20210116
20210210
20210307
20210401
20210426
20210521
20210615
20210710
20210804
20210829
20210923
20211018
20211112
20211207

Critical to avoid gatherings during Easter holidays
Critical to vaccinate high-risk groups by winter

Total
expected
deaths

16.6k

92.5k

44 .4k



COVID19 PROVISIONS BACK TO R3.4BN IN DECEMBER 2020

ar >

@ Life insurance @ Health insurance @ Discovery @ Discovery

Life Invest
R2 160m
------------- R1 953m
30-Jun-20 Claims and lapse Net new and new  31-Dec-20 30-Jun-20 Net movement New business Additional 31-Dec-20
unwind business COVID-19 inclaimsand  COVID-19 claims provision
provisions* lapses provision

Vv

DL claims reserve at the end of January can cover a 3 '@ wave
N . .
*GBP11.7m released from COVID provision used to strengthen long  -term lapse assumptions equal to the 1 s' wave, plus the lapse provision



DYSCOVERY L UHgEAIBS EXBERIEDCE PEAKED IN JANUARY ,28ND
HAS RUN DOWN MATERIALLY AS AT MHEBRUARY

Significant provision utilisation
during the January peak, has abated
during February

Increase in claims R@ aom
provision utilisation - - - - - - - > @]—

over 4 weeks /
07m
R652m
fR532m
T
£  e=—®R418m
1)
€
= R393m
()
I
°
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§ & & § § § 9 9
o) c c = S 9 ; ;
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Weekly progression

Total provisions in excess R1bn remain
even after allowing for ~ Jan and Feb claims

R1 741m

R1 064m

31-Dec-20  January Claims 1st-18th Total Provision

February at mid-
claims February
Death claims in the 1 stand 2" waves R723m
on 386 lives

R252m \

on 127 lives

mor C S 5 S oo Q9 a9 9 & o« 0O 0o £ £ ao o
S 88 a3 3533333920090 9% 330088 o ®
<9332 843300 QQ 2200 700U
< 0 & o — 0 o M I~ o N N ©
MmN N9 o X5 A3a03JI388° 4o

= Exposed Life benefits (R'm)

Amplified relevance of shared  -value
life insurance through the pandemic

Death claims

(actual vs expected)

Highest since inception

32 e
L) = o5
2 3 8
Lapse rate

Feb-20

Jun-20

Lowest since inception

o
iy
Q

)
w

Jun-19

Oct-19

Feb-20

Jun-20

Oct-20

Oct-20

Clients have
recognised the
value of keeping
their cover in place

Counter to higher
claims through this
period has been
significantly lower
lapse experience



DHMS SOLVENCY BUILDP DRIVEN BY THE DECLINE IN NeOVID19
HEALTHCARE UTILISATION

Impact on utilisation

Weekday hospital admissions index

LOCKDOWN LEVEL
20

18

16

14

12

1.0

08

06

04

02

LEVELS

(rolling 3 -day average)

LEVEL4 LEVEL3

LEVEL2

LEVEL1

ADJUSTED
LEVEL 3

= Medical admissions

Surgical admissions

Weekday OH claims index
(rolling 3 -day average)

LOCKDOWN LEVEL

20

18

1.6

14

12

1.0

08

0.6

0.4

0.2

LEVELS
[

LEVEL4 LEVEL3

LEVEL 2

LEVEL1

Total admissions

ADJUSTED
LEVEL 3

——— Physical GP consultations

———OTC scripts

Claim cost change by service month

Claim cost change by service month

Private Psychiatric Day
IS hospitals clinics
38.7%
22.7%
.9% 14.6%
& 3.096< x = > 4.2% 6.9
> VA > > > >
= = | = = Q  x6. < = Q > =
: IozEra5Ee ik
N N N N N
B N 5 < 5
-30.5%
-44.9% -48.0%
-79.6%
Radiologist Paediatrician
GPs
S S
8.1% 8.2%
></\ /\>< e 1.9% ><4% 3.7%
> > > > > >
- = = 1 = = = of = . -
= s:1E3§zs
21.8% 19 3% -13.1%
-22.6%

-49.0%

-40.2%

-30.8%

-32.2%

AAA

credit rating

36.8%

unaudited solvency

Surplus build -
up emerging
due to
COVID-19
R27.5bn
R19.2bn
[ |

20102011201220132014201520162017201820192020
DHMS solvency results projected with IBNR, unaudited



EXTENSIVE PREPARATIONS FOR VACCINE R0OMOL

Discovery COVID-19 vaccine support model
Health Medical Scheme
Vaccine
Benefis FAQs minys W Goms | SEE rollout
Health care workers (HCW)
| |
Registration Booking
portal portal
- Essential workers and congregant setting; orovider . Workplace
6 200’000 (eSt) partners sites vaccination
®
()
Q,/ Persons >60 years; (432,353) |_40-50 sites country -wide J
| |
Adults with co -morbidities; (404,306) Vaceiation Feltui g
| |
Other persons >18 years Members OIS advisors  Empoyes O PA Sod

<
3
ko
®
Z

Service

Data and reporting

Large vaccine sites:
~20% of total targeted daily vaccinations
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@ Discovery

Health
Operating profit Membership New business * DHMS membership
Rm Rm 2 7
+6% >3.64m -500 ~ 2.0,
. lives
to R1 670m lives under administration to R3167m I—r
57.05% 10.25%
B Non-scheme products market share ! as at Sep 2020
m Closed schemes
m DHMS
I
I I I
cNeoNoNoNoNoNoNolNolNo]
2017 2018 2019 2020 2021 AAFARNRIIKKKKKR 2017 2018 2019 2020 2021 2853338533385 3
A NN ANANNANNNONN

*New business excl. new closed schemes: -17% to R2 788m 1 Council of Medical Schemes



Discovery

Life
New business Normalised Exceptionally strong
operating profit operating variances
to R1 162m to R1 922m Positive non -economic variances
H1 2020 H1 2021
] 563
[
224
S 82 23+ 82 238+~
H1 2017 H1 2018 H1 2019 H1 2020 H1 2021 H1 2017 H1 2018 H1 2019 H1 2020 H1 2021 2283 228
L T1E
B 'mpact of c.R1.8bn capital releagelune 20 2 o % E 2 o £ E
B Impact of c.R166m in Group Life claims not g g % g g E
o o

covered by COVHDO provision

Includes Discovery Invest



@ Discovery

Invest
Normalised operating profit New business Assets under administration
Rm Rm Rbn
to R471m to R1 316m to R107bn

Nl

H1 2017H1 2018H1 2019H1 2020H1 2021 H1 2017H1 2018H1 2019H1 2020H1 2021 2016 2017 2018 2019 2020




@ Discovery

Insure

Normalise d
operating profit

+4.3%

to R107/m

(excl. Commercial)

H1I H1I H1 Hl1 H1
2017 2018 2019 2020 2021

*Personal Lines only

New business

+12%

to R617/m*

H1 H1 Hl Hl H1i
201720182019 2020 2021

Gross written
premium

+16%

to R2 121m*

HL H1 H1 H1 H1
2017 2018 2019 2020 2021

Market share in
GWP

7%

H1 H1 Hl1 H1l H1
20172018 2019 2020 2021

*Personal Lines only. Assumes 6% in GWP
market growth since 2018

Operating margin

+50%

to 6%*

H1 H1 Hl1 H1l H1
2017 2018 2019 2020 2021



@ Discovery

Bank
Clients Accounts
Post-BIN Post-BIN
migration migration
300 k ..................................
JASONDJFMAMJJASONDJF SOND|JJFMAMJJASOND|JF
AONRS) 2020 2021 AONRY) 2020 2021

Asat 24 February 2021

Retail deposits

R6.3bn

Post-BIN
migration

JASONDJFMAMJJASOND|JF
2019 2020 2021

Advances

R3.9bn

2019

Post-BIN
migration

JASONDIJFMAMJJASOND|JF

2021



Discovery Bank Tyme Bank Monzo Revolut
< -
= = e e
Launch date 2019 2018 2015 2015
Primary market Retail Affluent Mass retail Mass retail Mass retail
: 48.6
Reta-ll 28.7 —
deposits 5.03 1.5 P
(R bn)
Discovery Bank Tyme Bank Monzo Revolut
17.7
Deposits/ 7.4 6.3
customer 1.2 ] e
(R ©000)
Discovery Bank Tyme Bank Monzo Revolut
3.67
2.9
Credit —
issued 0 0
(R bn)
Discovery Bank Tyme Bank Monzo Revolut

Source: South African Reserve Bank BA900, ltweb.co.za, Monzo annual report 2020, Business Insider, Altfi.com | Exchange rates as

at 30 November 2020

DISCOVERY BANK GROWTH IS BEST IN CLASS AFTER 14 MONTHS OF OBPHRAT

The higher spend at Monzo is also driven
partly by their business banking product
and the GBP:ZAR exchange rate

Average deposit levels significantly
higher than other entrants reflecting
the quality of client book

Discovery Bank was the only bank to
launch with a credit offering

Credit issued is larger than Monzo Bank



NEW CLIENTS AND ACCOUNTS CONTINUE TO GROW STEADILY WITH FOCUSED
EFFORTS OTOBAMKW FOLLOWUNG THE MUGRATYON

New accounts Average daily new -to -Bank sales

PostBIN migration >556k >350

PostBIN migration

<70

S OND J FM AM J J A S O N D 1J A M J J A S O N D J



DEPOSUTS HAVE GROWN STRONGLY TO R6. 1BN
DEPOSUTS LED}y STRATEGY

Strong growth in retail deposits Science of Dynamic Interest Rates Superior growth compared to market

Clients on Diamond Vitality Money status can earn e 27 e, (e e i 100
R 6 1 I interest on their cheque accounts at similar rates of 4 6
[ ) a 6-month fixed deposit in the market )
° market growth
> 4) 84% growth i 3'752/0
market growth post-migration 3.60%

600%
3.08%

500%
2.48%

2.06% 400%

300%
200%
. Market
- 10.42%
I 100%

—m I I I Cheque Demand 32-day 3mfixed 6m fixed o
accounts savings Notice deposit deposit 0%

JASOND‘J FMAMJJASOND!J accounts savings accounts* accounts* JFMAM J JASOND
2019 2020 accounts*

Longer duration

*R10 000 deposit

As at 25 February 2020



ADVANCES REMAINED FLAT REFLECTING THE DECREASE IN CONSUMERNSPEND
AND THE PRUDENT LENDING APPROACH IN THE CURRENT ECONOMIC ENMIEXON

Advances Credit loss ratio vs. the market Credit quality

Competitors indexed to Discovery

R3.8bn

Low Risk
700

600 u Low Risk

500

H Medium Risk

400

300

u High Risk

200

100" Very High Ris|

Competitors (Average) 0

JASONDJFMAMJJASONDJ
2019 2020

Client Credit Score
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CONTINUOUS INNOVATION

2020

A Vitality Money 2.0

A Discovery Miles are worth
more than cash

A Smart search
A Virtual Cards
A Discovery Pay 2.0

A Enhanced travel benefits



SIGNIFICANT INNOVATION IN 2020

Vitality Money 2.0

Enhanced travel benefits

KULulcl.com BRITISH AIRWAYS

Operated by Comair

Miles Worth More

0—-0—-0-0

Vitality Vitality + Vitality Money Discovery Bank
Health Drive qualifying Suite & Vitality
account Money activated
4- ; B ] A

\ | .

L™ il
NETFLIX takealot® (Fmmszy) [ Juow [ owsors
PANDORA o, #=2nde Shcknlway  NetFlorfst -
®Slootcoza \/" * D Y

M&B DijalaBed. @ ® BoxOffice Airti ElectrWate
@home WW. iStore corn FOREVER NP@ HIRSCH'S

Discovery Pay 2.0

Pay any Vitality
member instantly
using just their
cellphone number

Smart Search

Easilysearch for
transactions across
your accounts

Use your free
digital card to
transact securely



SOUTH AFRUCAAS

y—

Cards

Credit Card

Account holder Lethabo Kokoya

& Discovery Virtual
Bank

4309 /1 2 %% dhxk 934

EXP END: 01/25
L KOKOYA
ACC NO: 12345678910

ONLINE PURCHASES

VISA

Active Additional card

¢ Card limits
© View PIN

N Change PIN

FURST VYRTUAL CREDYT CAR

Free and unlimited to all Discovery Clients
Instantly available

Personalised limits

Fitbit Pay, Garmin Pay and Samsung Pay
Automatic renewal

Safer and more secure shopping experience



CREDIT CARTILISATIONAND TAKEUP OF 3 FEATURE} TRANSA
CAPABILITIES ARE INCREASING

Value -added services and Discovery  Pay: >2x increase since
the launch

Credit utilisation distribution

Number of clients Value-added services: Value, R A m Discovery Pay: Value, R A m

" 0-10% m 10-40% " 40-70% m 70-80% " >80% I I I I
I I JJ A s 0o N D JJ A s O N D

Value-added services: Volumes, Thousands Discovery Pay: Volumes, Thousands

J F M A M N o A S O N D I I I I I I I I I I I I I I
J J A S (0] N D J J A S O I\ D
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Diamond status
E

Interest
rates 4.75%

Savings rate

6%

Overdraft rate

_ i > “) Engagement
s (EEEERE £ and utilisation

Travel|
discounts

Earn Mijes !

for spending,
exercising

amrate H1:R15

and driving

Earn at

% of 100% ,
fitness pojnes drive poings
Miles Spend
discount

()



SHAREDBVALUE IN BANKING

Clients

Improved wealth, better value through improved price
and benefits. Exceptional client experience

5 o 8¢
s 7 AN D ~ oy,
(s} / N\
&L %
ST/ o
L. \
£ \ 2
55 |

7
Money
ooo

Society . ~~ Bank

More disposable income
More wealth
Less reliance on state and family

b o
nc"eased depo®

Ower defaul® Lower risk

Improved product usage

bt

Tools

Insurance Retirement Property

Status

Silver

Total points

rk69 500

Educational Videos

Retirement Calculator

Risk Capacity Assessment

Learn more about Vitality Money

Dynamic Interest Rates

11.75% 2.75%

W
W

Single Credit Transaction
Facility Accounts

3.75%

W

Savings
Account

Discovery Miles balance

) 33 463

Behavioural, HealthyLiving and

Travel rewards

9> @ O

65% 65% 55% 40%

/f' t°:E)
65%

Current exercise points




Account type

Vitality Money status

20%

34%

25%

X

VITALITY MONEY CORRELATIONS ARE ALIGNED TO THE PRICING BASIS

Spend by Vitality Money status

Three months average, indexed to Blue

13%

9%

7
greater 3
1 2 2
spend
Blue Bronze Silver Gold Diamond
Deposits by Vitality Money status
Indexed to Blue
>17x v
higher 4
deposit 1 1 3
Ievels Blue Bronze Silver Gold Diamond

10%

25%

24%

14%

27%

-99%

lower
arrears
rate

Percentage of consumers in arrears
by Vitality Money status

[0)
. 089% 03306 0.20% 0.00%

Blue Bronze Silver Gold Diamond




WELL
E THEIR MONEY
TABLE REWARDS FOR CLIENTS WHO MANAG

UNBEA

Discovery 1) discovery
Bank . ))) iank "
Y/
43091234 43214321 109 1234 4321 4321
ey w0622 06122
D1 scovERy

COVERY
D1 SCOVERY C
D oo 243678912

+)2.3b
2 24D —
) —C .

Spent
oumns o NS Earned
- i

VISA VISA

I

ik 41
I ,v",l./,';',j,ll',’
Interest

gk
rates 4.75% 6%

h
Savings rate Overdraft rate

Dynamic
spend
discounts

Trave|
discounts

t
L 1 |l Savings boost Interest rebate
—— >R28 I

il aved
for sPending, SpR IntereSt )
exercising . "—"m il i
and driving 0% & A

fitness points

. drive poings
Miles Spend
discoynt

% of




MOBILE APPLICATION LOGNS AND VITALITY MONEY ENGAGEMENT HAVEOBAN
CONSIDERABLE GROWTH

Mobile Application Vitality Money
Mobile application log -ins Status distribution Bank rewards for Bank clients Number of iPhones sold
Indexed to January Indexed to July, Value of Rewards Indexed to July
~2Xx increase in app log-ins ~2X increase in rewards > 2,500 iPhones sold
earned since July with the Bank benefit

since January

0
171% 212%

179%
100%
100%
I 100%
Jan Dec Jul Dec

Blue Bronze  Silver Gold Diamond Jul Dec
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A MONTH IN DISCOVERY BANK

Core operations Growth Shared -value rewards
N H1F —\ illi
N >3 millio —  ~700 milli
I ® | _ -
——) transactions J_;G iIn new deposits ﬂ 500 milli
|/ Discovery Miles
>R2 billio ~15 00 earned and spent
~~  spend new accounts
- ° > illi
3 >1.2 milli 2¢ RO il
il 100 -iNns R HealthyLiving ,
) MOBIE app 109 —— >R130 milli iPhone, Fuel and
= credit facilities other rewards
&) 45,00 granted
calls
m 13,00
XJ cards delivered



STRONG SERVICE LEVELS

Full -suite service offering Service Operations

**ONLINE 24/7/365***

>99%

Service levels

<4 hrs

Fraud resolution rate

Mobile App

i

Tele-Banking

4.7 53 <4

Social media CBR score Complaints/1000 clients

>50%

Onboarding journeys via
3 st r dhroggh t
processingit

=

Zoom Bankers 0%

Abandoned rate

€

99.9%
system availability



